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Headquarters:
Symrise AG
Mühlenfeldstrasse 1
37603 Holzminden
Germany
Phone:	 +49 55 31 90 - 0
Fax:	 +49 55 31 90 -16 49
Website: 	www.symrise.com

HISTORY:
Symrise was formed in 2003 through the merger of 
Dragoco Gerberding & Co. AG and Haarmann & Reimer 
GmbH and has been a publicly traded company on the 
German MDAX since December 2006.

OWNERSHIP:
1) 94 % free float*
2) 6 % Gerberding Vermögensverwaltung
*acc. to the definition applied by the German Stock Exchange

TOTAL NUMBER OF EMPLOYEES:
5,288* (December 31, 2010)
*full time equivalent

COMPANY MANAGEMENT:
Dr. Heinz-Jürgen Bertram (CEO)
Achim Daub (Head of Scent & Care)
Hans Holger Gliewe (Head of Flavor & Nutrition) 
Bernd Hirsch (CFO)

SALES (2010): €1.572 billion

MARKET SHARE:
About 11 % of the relevant fragrance and  
flavor market

SALES BY REGION (2010):
Europe, Africa, Middle East 48.4 %
North America 17.9 %
Asia/Pacific 21.8 %
Latin America 11.9 %

SALES BY DIVISION (2010):
Scent & Care 51.2 %
Flavor & Nutrition 48.8 % 

INVESTMENTS IN research and 
development (2010):
6.9 % 

LOCATIONS:
>35 worldwide

PRODUCT RANGE:
Symrise is a global supplier of fragrances,
flavorings, cosmetic active ingredients and
raw materials as well as functional ingre-
dients. Its clients include manufacturers
of perfumes, cosmetics and foods, the
pharmaceutical industry and producers of
nutritional supplements.

PRESS CONTACT: 
Bernhard Kott	
Phone: +49 55 31 90 -1721	
E-mail: bernhard.kott@symrise.com

About Symrise

Symrise is a global supplier of fragrances, flavorings, cosmetic active ingredients and raw materials as well as functional ingredients. Its clients include 
manufacturers of perfumes, cosmetics and foods, the pharmaceutical industry and producers of nutritional supplements. Its sales of €1.572 billion in 
2010 place Symrise among the top four in the global flavors and fragrances market. Headquartered in Holzminden, Germany, the Company is represented 
in over 35 countries in Europe, Asia, the United States and Latin America.
Symrise works with its clients to develop new ideas and market-ready concepts for products that form an indispensable part of everyday life. In doing so, 
Symrise combines its insights into consumer trends with cutting-edge technologies, focusing on innovative trend and lifestyle products that have additional 
practical value for the consumer. Symrise – always inspiring more…
 
www.symrise.com  


