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The Symrise Group originally resulted from
a merger between the German companies
Haarmann & Reimer and Dragoco in 2003.
In December 2006, Symrise AG entered the
stock market with its initial public offering
(ipo) and was admitted to the mdax about
one year later. In September 2021, the com-
pany was admitted to the DAX, Germany's
benchmark index.

Symrise AG
Mühlenfeldstraße 1 · 37603 Holzminden
GERMANY
Tel +49 55 31 90-0 · Fax +49 55 31 90-16 49
www.symrise.com

11 % 
(approx.) of the relevant
market for fragrances and flavorings
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Unless otherwise specified, 
all figures as of December 31, 2025.

Sales 2025

Sales by Region
—

41 % Europe, Africa,  
and the Middle East

25 % North Amerika 

21 % Asia/Pazific 

13 % Latin America 

Sales by Segment

10.33 % Massachusetts Financial  
Services Company (MFS)

5.89 % BlackRock Inc.

5.17 % MFS Series Trust X

5.024 % Horst-Otto Gerberding

3.03 % Harris Associates L.P.

3.01 % Storch SE

3.003982469915 % Ministry of Finance on 
behalf of the State of Norway

4,929 € million

Employees
 

More than

 12,700
employees in over  
40 countries

> 100

 ~6 %

61 %
Taste, Nutrition  
& Health

39 % 
Scent & Care

As of february, 2026



Symrise manufactures around 35,000 pro- 
ducts that are based on approximately 9,000 
raw materials from more than 100 countries. 
Most of these are of natural origin, including  
vanilla, citrus fruits or flower and plant 
materials. The operating activities of the two 
segments extend across research and deve- 
lopment, purchasing, production, and the sale 
of products and solutions. Natural ingredients, 
flavors, perfume oils and active ingredients 
are generally central functional components 
in Symrise customers’ end products and are 
often a key factor in consumers’ purchasing 
decisions. Along with the typical product cha- 
racteristics such as fragrance and taste, value 
creation at Symrise lies in the development of 

Product Portfolio

products with additional benefits – for examp- 
le, by combining food ingredients and perfume 
oils with other innovative components. 

The Taste, Nutrition & Health segment  
has sites in around 40 countries and sells 
almost 18,000 products in 147 countries. 
Taste, Nutrition & Health aims to make life 
better and healthier. As an augmented  
flavor house, the segment uses its consoli-
dated know-how and scientific research  
to offer sustainable solutions based on na- 
tural ingredients to customers and partners 
in the areas of taste, nutrition and health. 
Symrise delivers responsibly manufactured 
ingredients treated with gentle proprietary 

Symrise is a global supplier of fragrances and 
flavorings, cosmetic active ingredients and raw 
materials, functional ingredients and product 
solutions for food production based on natural 
base materials. Customers of Symrise include 
perfumes, cosmetics, food and beverage manu-
facturers, the pharmaceutical industry and
producers of dietary supplements and pet food.

With sales of EUR 4.9 billion in the 2025 fis-
cal year and a market share of around 11 %1, 
Symrise is one of the leading global suppliers. 
Headquartered in Holzminden, Germany, 

About Symrise the Group is represented in more than 100 
locations in Europe, Africa, the Middle East, 
Asia, the United States and Latin America.

Symrise works with its clients to develop 
new ideas and market-ready concepts for 
products that form an integral part of ever- 
yday life. Economic success and corporate 
responsibility are inextricably linked as 
part of this process.

Symrise – always inspiring more…
www.symrise.com

processes utilizing IP and differentiated 
technologies to create flavorful, nutritious 
and healthy solutions. With more than 100 
sites around the world, the segment serves 
the markets of the food and beverage indus-
try as well as pet food and pet care. 

The Scent & Care segment  
has sites in around 30 countries and markets 
more than 17,000 products in 135 countries. 
Scent & Care is divided into three global di-
visions: Fragrance, Cosmetic Ingredients 
and Aroma Molecules. Their products are 
used in various applications.
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 *Aqua: In the course of portfolio optimization, Symrise discontinued the business by selling the site in Costa Rica and closing the site in Ecuador.
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