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Diana history : @
symrise
25 years Of SUCCQSSfUI development always inspiring more...

GLOBALIZATION

Acquisition of Inauguration
INNOVATION MAP Colors Of Diana
Science Park
Acquisition of BioFruit
ACQUISITIONS Becoming Diana Givzﬁim"
First set up Food Chile
in Asia - 1" Aromes

confoco’ | de Chaceé

Acquisition Bolt-on
of Mondovi acquisitions
Food
1990 1997 2002 2014
: BNP PARIBAS >, >
1996 2000 2004 2012/13
Opening of the 1st RN
\ Panelis in France \ 2 /QP‘JQ‘:?{J.Q‘,. \
/ \ R_l:_aneﬁs/w : | | : e \j 53‘9‘ 2 |
= : : \ SoatHt )
S/ Opening of SPF Brazil \\ \x// ., g @—//
EE== Opening of Food in USA Launch of  Acquisition of Diana Acquisition

AQUATIV  plant Sciences by SYMRISE




What do consumers / customers want ? : @
Our world Symr'se

THE CONSUMERS, ALL AROUND THE WORLD
are searching for well-being:

NUTRITION: PLEASURE:
good food,

good nutrients sensorial satisfaction

HEALTH: RESPONSIBILITY:
% health benefits, understanding, trust,

good for the planet

longevity

Growing through

are eager to integrate these expectations in their formulas: Diversity
e Personalization and innovation e Nutritional value
¢ Organoleptic performance e Health claims

¢ Clean labeling with natural ingredients « Traceability, sustainability




At Diana, we Aim to Create Differentiation : @
Our purpose SYIMINSE %

Forour Uniqu




We offer Natural Ingredients based Solutions... : @
What we are doing SYMIISE &

NATURAL
INGREDIENTS
BASED SOLUTIONS

DIANA: NATURAL RAW INDISPUTABLE

Performance from Nature MATERIALS KNOW-HOW

* Diverse,

* Variable,

* Produced by
living organisms,

* Used in variable
states,

* All over the globe

* Performance,

* Functionalities
consistency,

« Safety,

* Quality,

« Sustainability,

* Volumes and usage

Innovation for
value

'APPLICATION & %xiith

INTIMACY




. providing Health, Nutrition and Sensorial Performance @
What we are doing SY mr|se

DIANA: Serving the Differentiation of our customers, we strongly contribute
Performance from Nature to build a NEW DIFFERENTIATING CORE BUSINESS FOR SYMRISE:

Health and New Markets and Incubation
Nutritional value Functionalities Power

Nutrition

DIANA

+ Health & Nutrition
..y Preservation
Pet Food

v | T Baby Food
k 1. * Aqua Feed *-
Y . 2 A, Coirs.

Natural raw materials integration




We grow thanks to Differentiation... : @
Our strategy SYMIISE &

=
(@]
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Scent & Care Flavor &

DIANA PET FOOD

Natural raw material integration

-

— & AER e ER =

DIANA PET FOOD, - Create differentiation and develop leaderships
- Incubate new leaderships through portfolio extension (aqua feed, probiotics,...)
NATURAL SUSTAINABLE SOURCING: Continuously reinforce backward integration to feed Symrise differentiation
SYNERGIES: Play internal synergies at every level of Symrise organization




... through Market-focus Business Units : @
Our strategy SyMmrise

always inspiring more...

Our target: Successfully create Differentiation and develop DIANA ﬁ&
leadership positions through market-focus, entrepreneurial Business Units performance from nature

Division 0 f the Symrise Group
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— Diana Pet Food

Act as a Leader in palatability
and expand leadership to other
pet industry performance drivers




What's new for our customers? : @
New extended capabilities: in food... SYMIISE &

Sustainable NeW unique
Integrated offer
Natural p— T
o (O g >
Authentic Good Food

Healthy

Nutritious % @
Trusted

mouth feel)

i
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What's new for our customers? : @
...and in pet food. SYMIISE

11
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Palatability : @
One word to define DIANA Pet Food Core Business symnse

SATISFYING PET OWNER DELIGHTING PET

“\

S
AROMATIC
ATTRACTION

* Specific aromatc profile

* Profil Momatiqus SpOCIRGR
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All starts with
Dogs and Cats

Sy mrlse@

always inspiring more..

A q
-\
2 / cats 20042?%%?2

CAT POPULATION
TOP 3 COUNTRIES 2013

“21% i" I. l

=/0 I\/I

Cats in 201

THE MOST POPULAR BREEDS

LUSA 3
: RUSSIA
* 1%
- 2 - BRAZL
The persian The Exotic The Main Coon h
USA 2014 :% of the total cat population

DIGICA

3 47 M +19 % dogS 2004 anc 2014

Dogs in 2014 Qoopgg&iy%é‘yz%@

SMALL DOGS ON THE RISE

]« W .

0
CHINA

o 3s 4 D%
41 44 H © BRAZIL
2004 @ o0 [ 1} L] :
2014 @ 28%25% | 38%31% | 38% :
% of dog population - % of the total dog population ”
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From Backyard to table : @
Pets place in our homes has shaped the industry over the years Symrlpsgem

TO FRONTYARD TO KITCHEN TO TABLE

“ Basic Industrial Food Food Segmentation Good and Healthy Food

16




From « pet owners » to « pet parents »

A changing relationship

always inspiring more...

symrise@

Lives besides his pet

Feeds

Buys kibbles

Lives with his pet

Addresses
utritional needs

Treats, Pampers

Educates pet

Plays with pet

Dot
Sf;RK% Learns to be
m a better pa

Celebrates
(birthdays, Christmas...),

Socializes his pet.

PARENT

17



4 mega trends : @
Shaping Market Evolution SYMIISE &

f ‘ Pet food segmentation,
1 i Premiumization
e N Humanization
ea o
Well-Being drive Market
. ' - Globalization,
d Responsibility Mid Class development,
— Urbanization leads to pet

Conven ; . population increase and
SRR a (& pet care market growth

18



Market size : @
Pet Food market shows continuous growth Symrise

always inspiring more...

2007 2014 2020
Dogs & Cats
Dogs & Cats . . .
Food (rem . 37B€ 53BE 74B€
Kibbles il | 21Be | 2B | 47B€
(RSR) 14 Mt 16 Mt 18 Mt
e _2ee | 1see | tsme
CRSP) 5 Mt 5 Mt 6 Mt

/ g
(*RSP) 0.4 Mt 0.5 Mt 0.6 Mt

Source : Euromonitor 2015 fixed exchange rate
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Supporting Brands Performance
DIANA Pet Food

symrise@

always inspiring more...

DIANA Pet Food,

the world’s leading partner
committed to improving

pet food performance,

develops innovative solutions to
increase the well-being of cats & dogs,
and pet owner satisfaction

convenience /|
confidence /
price /

PET OWNERS
Purchasers

BRANDS

[\, emational bond
\ care-taking
\ pleasure

=
PET FOODERS
Manufacturers

sssssssss

taste
health
nutrition

20



DIANA Pet Food
3 strategic platforms

symrise@

always inspiring more...

A wide range of performing solutions to create
pet and pet owner sensorial satisfaction

Innovative solutions to improve
cats and dogs health and well-being

HEALTH & NUTRITION

\/D?@ Advanced natural solutions

enhancing pet food protection
PROTECTION

Palatability for pets
Smell for pet owner

Weight Management

21



DIANA Pet Food : @
Unique services SYMIISE

MARKET INTELLIGENCE
MARKET TRENDS MARKETING SUPPORT

MARKET INSIGHTS PRODUCT INNOVATION
co-DeveLoPMENT PROGRAMS PRODUCT DIAGNOSIS

R&D SUPPORT TECHNICAL TRAININGS ON PET FOOD PERFORMANCE DRIVERS

ASSESSMENT OF POWDER COATING EFFICIENCY

. 5 o ON SITE TRAININGS PLANT AUDITS
f APPLICATION TAILOR MADE PILOT TRIALS ON DRY AND WET FOOD
EXPERT MEASUREMENT NETWQORK
[ ENJOYMENT Happiness FEEDING BEHAVIOR

>  MEASUREMENT EMOTIONAL PALATABILITY

22



DIANA Pet Food Industrial Network

A unigue proximity

symrise@

always inspiring more...

79288 17

INDUSTRIAL

PEOPLE SITES

% Main regional site ® Sales Office

@®Plant *Headquarter

LUK - Doncaster@ @

* ®® France* - Flven_ ©

@ France - Lar“gu\du---B Q
4

@@ Canada - Saint Blaise
@ USA North - Mondovi—-0
@ USA West - Guymon -0 =

“USA South - Hodges * @ @
)
@®® Mexico - Queretaro

0o
@ Colombia - Bogota+ _Brasil - Descalvadok @ @
c.f'
.-D
@ Chile - Colina - Santiago” . . &
@@ Argentina - Parque Pilar @ ®5South Africa - Zandwijk, Paarl

o Russia - Belgorod @ @

N Hungary - Béled @ @

.Spain - Ribera d'Ondara @@ o

The
Closer,
the Better

.Chlna-ngdao.,b a
~]apan - Tokyo @

“China - Shanghai @

8
@ Thailand - Barigkok \
Thailand - Samut Sakhon % @

o

I

@@ Australia - Beresfield "
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Innovation strategy fuelled by... :
S symrise
e Strong researCh Capabl I Itles always inspiring more...

GLOBAL BASIC & APPLIED RESEARCH LOCAL DEVELOPMENT & TECHNICAL SUPPORT

5 Platforms investigating and delivering performance drivers Regional teams formulating solutions to meet local market requirements

CAT DOG ’

PALATABILITY PALATABILITY SENSOMETRICS

® & France® . Elven,

USA South - Hodge:

HEALTH & :
REOTRCHON NUTRITION et Descatace st
]
; . . PATENTS
Transversal services supporting research activities Incl. 3 pending

e VETERINARIANS o STATISTICIANS
G INEER! THOLOC

CHNOLOGISIS o CHEMISIS o FIAVORISITS

24



Panelis, a unique research tool : @
To assess Pet Food Performance symnse

RESEARCH ,
& INNOVATION 850

CATS & DOGS
INTERNAL
PANELS

EXPERTISE

& QUALITY

WELL-BEING

25



DIANA Pet Food in Symrise
Enhanced global innovation capabilities

Sy mrlse@

always inspiring more..

| RESEARCH & TECHNOLOGY CENTERS |

® DIANA Pet Food
® Panelis
@ Symrise Flavor & Nutrition

® Symrise Sensory & Consumer Insights

3 &Paneﬁs
INTERNAL

EXPERT PANELS

T
_.-". France I ® (@) Germany

250 600
DOGS | CATS

2 MILLIONS INDIVIDUAL DATA

@——————Thailand

(13

" .

. Japan
(1]
L China
Singapore
ERF V . L 3 N

SENSORY AND
CONSUMER INSIGHT

SPECIALITS

FLAVOR &
NUTRITION
SCIENTISTS

PET FOO

175

D

EXPERTS

INCLUDING PANELIS
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Unmet expectations : @
Delighting pets while satisfying pet owners SYMIISE

Emotional | Palatability

Enjoyable| pet food

Satisfaction

Unique olfactive|experience

Healthy and | Nutrij

27



Just smell it!
Unigue value propositions

symrise@

always inspiring more...

A unique combined offer
supporting brands performance

1.

Palatability
State of the Art

Senso’Box

DIANAR . ise®)

PET FOOD always inspiring more...

Member of the Symrise Group

2. <]

Masking Olfactive
Note Signature

7 ﬁ\\ X

T
i ‘e

« In less
than 10
years,

we believe
each major
pet food
brand will
have its
own
olfactive
signature »
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