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9M 2018 — Financial and operational highlights
Positive business performance/Raising again the outlook

symrise &%

Sales
2.383 LR
billion € aroath

EBITDA /\_\/V\I

4 7 6 € miIIi(:l:-

EBITDA margin

7| 200

Symrise raises again
outlook for

> 8o+

2 O 1 8 Organic sales

growth

Capacity Expansion

Diana

Opening of new site in Georgia,
USA (Investment: € 50 Mio.)

Innovation

Artificial Intelligence

Symrise and IBM
entering the age of
digital fragrance
creation

*Mid-term targets 2020: 5-7 %



Sales by region in 9M 2018 .
Growth in all regions/LA with highest rates Symris€ @

Sales split Mature
and Emerging markets
% of Group sales

By Region
organic sales growth in %

o

N . ——

e
A:x

North —
America

S5/

Mature markets

43

Emerging markets

Latin
America

+12.8 % organic growth
in the Emerging markets



Targets 2018 and until 2020 : @
) symrise

2018 outlook raised: Sales growth above 8 % y

Targets 2018

Market growth 3—4 %

Guidance Organic Growth

(CAGR)
Organic 5 —7%

Growth rate

EBITDA margin

EBITDA margin ~20% ~20% ~20% 19 —22%







Symrise: The growth story in our industry
Our dynamic growth differentiates us from our competitors and is the

main driver for the share price

/ Organic growth \ /External growth\
\ /\ /
External growth )\ I
-49 -~ 7
2-4% "

c

Incremental growth

1-2%

Organic growth
4-5%

9% CAGR
2017

symrise &%

To stay successful, we need

. Strong organic growth
- Successful implementation

of incremental growth projects
- Selective acquisitions




A look back at 2018

Consistent strategy implementation pays off

symrise &%

Growth Efficiency

- Growth in emerging
markets programs

- Maximization of - Optimizing raw
customer spectrum

- Targeted innovation

Sustainability

Values

- Specific efficiency

material portfolio

Portfolio

- Portfolio expansion

in Cl and CH

- Bolt-on M&A in the

core business

All three pillars of the strategy
were once again consistently
implemented in 2018

Growth

Focus on organic growth.

Implementation of incremental V
growth projects.

Efficiency

Efficiency programs introduced.
Further programs necessary to
absorb pressure on margins.

Portfolio «
Driving networking forward.



Sales and EBITDA :
since IPO SyMmrIS€ @

Development of sales / EBITDA
Sales and EBITDA in €m, margin in %

EBITDA
Margin
198 213 199 180 211 20.0 195 204 219 220 215 21.0 SN
06— 17
I I I | | ‘ ‘ 8.4 %
Sales I 1.229 I 1.275 I 1.320 I 1.362 1.572 1.581 1.735 1.830 2.120 2.602 2.903 2.996
EBITDA 243 272 263 245 331 316 340 373 465 572 625 630 9.1 %
2006* 2007 2008 2009 2010 2011 2012 2013 2014* 2015 2016 2017

*EBITDA adjusted for restructuring and integration expenses. 10



Continuous market share gains .
' itahili Mmri
with good profitability symrise %

Sales performance 2007 - 2017 EBITDA margin
Organic growth % from sales
%
175 CO000CO000C0000I0000ECEa00I0000CE000O0000INC0A0NCa00NI00EORCOA0NINCON000aONIACEaI0Ca0NONACONCOa0NOA0N000COA00C0000 g o 2012 o 2017 207
Symrise
21
150 d Looonconooao00000000000000000000660000000000600000000000000RE0AENICONN0ANIACEEIBEA0NONACONICOG-, BAOO000CEa0000000
144 Givaudan @ - 2012 — 2017 23
Givaudan
216
125 oceveecssacioscnnicssariosnncsssatsosanscssassssrescyhestresssresssatsssstsassratossrssassrarossnssosorases
@ - 2012 - 2017 249 3
IFF
FY 2017 21.2
100 FY

Organic growth without acquisitions and exchange rate effects Sources: Symrise, Givaudan, IFF 11



Global competitors
2018 market shares for the leading suppliers

Total market € 33 billion

Market share in % .
Symrise

11%

Firmenich
11%

Givaudan
17%

other
46%

Source: IAL Consultants

symrise &%

Estimated market shares
2018

Including major acquisitions of
competitors

Givaudan and IFF

increased share due to acquisitions.
Givaudan acquired Naturex,
IFF acquired Frutarom




Consistent further development of Symrise
A third of sales outside the traditional business

symrise &%

Scent

Perfumes

Oral care
Personal care

Home care

Fragrance ingredients

Care

Cosmetlc mgredlents
Sun protection

Jt@

Symrise portfolio
Unique future-oriented focus in
omparlson to the competitio (

Flavors

Natural vanilla F+F
ey industry
Beverages

Sweet I

Nutrition

Pet food

Food ingredients
Aqua cultures
Baby food




Sustainability objectives :
) : . symrise @
fully integrated into our growth ambitions y

a ona (e]
Sustainability _ @.
. Environment
An integral component of our growth story
Sustainable,
i Sourcing
e o - profitable sales %
Social impact $
lighthouse projects Innovation @
13
€3 ¢
- = (1]
S.e 3
100 mfmeeeeeeenreeninreenirrennnreennnreesenneeesefrreeninneennnee e g ".:".’ S Employees @
; 24
: . . 2 o
: Environmental impact
footprint
_ Forecast 2020
B0 mmeeeeeenerreeeene s .................................. “ 7 B Goal 2020
Screenj ical
: be’;:\ji':? gffu:t::‘e‘s
T T T T T T T T T T T T ) Time — Goal 2017
2009 2018 2020



Growth and sustainable business symrise @

by implementing the United Nations Sustainable Development Goals

United Nations Sustainable Recent Awards received
Development Goals

1" ) 1m0 g o | 4 o Carbon Disclosure Project
POVERTY AND WELL-BEING EDUCATION lmIALIT' - - - -
T2 2 o Top rating in the categories: air, water, forest
T ' —M/ _
' EcoVadis Gold status for corporate

6 Gumm g;gg;;gmg mrgm social responsibility

G

DQS Excellence Award
for “Green Chemistry” and “Social Engagement”

2 RESPONSIBLE CLINATE LIFEBELOW
E ACTION WATER i .
German Sustainability
: Award (L)
S— Category: Large corporation
w :s:'.mé -
SUSTAINABLE
DEVELOPMENT Deutscher
Nachhaltigkeitspreis 2019
SIEGER

GroBunternehmen




Rising share price and dividends .
L . : mri
Attractive dividends and continuous value generation >ymIIS€ @

Dividends 2007 — 2017

per share in € cents 75 80 85 88 Symrise share
s 60 62 69 o . beats German DAX and
50 50 MDAX during the same

period

Share price 2007 — 2018

220 Symrise Continuous value
creation for our share-
holders

220

120 DAX

20

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018




Who we are today

symrise &%

The company with the most
dynamic growth in our industry

A unique profile dedicated to
health and well-being for the whole
family

Clear opinion leader

for new roles for F&F

- Expanding capabilities of F&F

- Backward integration with key raw
materials

Well-known with high
expectations



Today’s market




Today’s market dominated by strong dynamics mri
High volatility is the new normal >y >€ @

Higher volatility

Regulatory Currency More volatile New trends and
regquirements translation effects markets technologies

¢
& Y

Volatility — Uncertainty — Complexity — Ambiguity




Digitalization :
. : . symrise @
A driving force for change — in our industry, too y

Inbound Cc:;r:j;:]l::at?::, Autonomous A s Outgoing Invoicing, G
Logistics P storage . Maintenance Logistics Payment
" SEEY 1o “Have reached minimum. Networked processes
(EDV/Star-Trac)
\,

Marketing &
sales

Requirement
Planning

Please re-order.” (SAP)

“Adding next compo-
nent.” (MES/SRMS)

v “Printing labels
“10 units at the workstation. and data sheets

are sufficient.” (SAP) according.” “Key figures recorded in
real time. Everything is
transparent.” (MES/SRMS)

“Changing production
planning.” (MES/SRMS)

Changed sales
channels

New business models

“Need maintenance
in 2 days.” (SAP/
Smart Maintenance)

“Customs clearance
completed electroni-
cally.” (SAP/EDI)

“Electronically

“Process is running Invoice and money
economically.” (SAP/EIS) 4 received.” (SAP/EDI)




symrise @*




Our mid-term and long-term plan remain valid : @
) mri
But to successfully implement them, we need to pull all levers 2 >€

/ Organic growth \ /External growth\ —
\ 7\ / The measuring stick varies
E“ei"ggzwm _y within our different areas.
e - External effects, such as exchange

Incremental growth

2-3%

\a”’ . .
a rate fluctuations, are only partially
Organic growth .
P a considered

\('::/\' 5

0

5 9% CAGR S
2017 EE ol 2022




Solid basis for further growth | symrise @
In the past years, we have sown the seeds for sustained growth

Significant changes in portfolio and organization

Transformational acquisitions in F&N (Diana) and S&C (Pinova).
Integration completed, resulting in best-in-class backward integration.

New technology bases established: Probiotics, Pet food, Baby food, Green chemistry, resulting in numerous growth opportunities

Major investment program started in 2018, resulting in accelerated organic growth

Now we need to harvest the fruits




The benefit and rationale of Pinova .
o . . . svimrise @
Driving efficiency and sustainability excellence y

@
= s,

Pinova: Solid raw material base Pinova’s process based on old Good product fit to Symrise
fashioned chemistry fragrance and oral care palette

Fully Sustainable — —
Conversion to Green Chemistry allows Products with great future perspective
significant increase in efficiency (no tox. and environmental issues)

and improvement of environmental footprint



Results of Pinova :
LT . mri
In line with business plan Symrise @

Pinova
Sensory and Fragrance Ingredients
(w/o industrial business)

Further increase of
efficiency possible

Best-in-class backward
integration for Fragrance
Ingredients

~$220

Mio turnover
in 2019

~$ 150

Mio turnover in 2015

~20 %*

~ 10%*

*EBITDA



Organic growth .
The target is ambitious, but achievable Symrise @

/ Organic growth \ /External growth\ —
\ /\ / The measuring stick varies
e g Sy within our different areas.
1-3% -~/
Incremental growth - EXternal eﬁeCtS, SUCh as eXChange
2-3% rate fluctuations, are only partially
Organic growth d d
4-5% considere
a”’“\l
(””—\I g
o)
c <
= 9% CAGR e
™ <
2017 I ll 2022




From aspiration to reality: Incremental growth
Strategy remains valid, but individual value levers adjusted

Growth

Growth in

Identify white spots emerging markets

Maximizing the
customer spectrum

Additional core
listings, private labels

Quicker development Focused innovation

and implementation in
new business

Accelerated
growth

Efficiency

Optimization of the

raw materials portfolio

Special efficiency
programs

Focus on BtC

Backward integration

Improved
efficiency

Portfolio

Portfolio expansion

Bolt-on M&A in
core business

Additional value
contributions

symrise &%

Further selective
Portfolio expansion

Priority on
bundling competences




P|_Il_a_r. Growth o | symrise @
Utilizing our full potential with the right customers and markets

Win with winning customer. Begin to expand the share of Further expand the share of —

Retain a well-balanced portfolio  private label and business in emerging Commercialization faced

e-commerce markets with significant changes,
from brands to private
label to e-commerce.

;
) e-commerce [Private Fabel 57 % e-commerce will produce

Regional

Good portfolio mix of customers
(global vs. local)

Mature Markets

new winners and losers
as well as new sales
channels.

We need to be quick to
gain experience here.

~92 %
Brands

43 %
Emerging Markets




SIgI_’lIfI_CB_.n'[ |m_provement _of Symrise mno_va_tlor_l symrise @
Optimistic for implementation and commercialization

Relevance of patents —
Share of patent asset index in a comparison of competitors Innovation is not our
problem.
Ogawa 2.3 % M T. Hasegawa 2.3 % Ogawa 1.4 % W T. Hasegawa 2.7 % _
Mane 2.7 % Robertet 0.6 % Mane 2.2 % Robertet 0.5 % Rather, it is quickly

Senomyx 4.9 % ““ ;
Symrise
25.1 %

implementing innovation
as products and market

Senomyx 4.7 % \“ .
Symrise

' 33.8%
Firmenich 14.8 %
Givaudan 18.7 %

Source: The Patent Index Company (PatentSight) 29

IFF 9.4 % SuUcCcCess.

2014

Firmenich 15.4 %

Givaudan 20.3 %




Slgplfl_ca_mt |m_provement _of Symrise mno_va_tlor_l symrise @
Optimistic for implementation and commercialization

One research machine
Upscaling and product registration, use in new formulations

Products

We don’t have an
innovation problem,
but we have to
opportunistically
implement and
commercialize new

Technology- products

platform

Symrise
Application areas




Unigue Portfolio :
: : . symrise @
Innovations by networking our application platforms y

We have successfully expanded
our competences in the last five years

Our focus is on
boosting the growth
Symrise opportunities for
our competencies.

One third of our sales are generated
outside the classic F&F business

application areas

We have leading positions
in various business applications

Selected acquisitions
to be expected




Incremental growth :
g : symrise @
Additional boost for accelerated organic growth y

/ Organic growth \ /External growth\ —
\ /\ / The measuring stick varies
S P Sy within the different areas.
1-3% -/
Incremental growth - EXternal eﬁeCtS, SUCh as eXChange
2-3% rate fluctuations, are only partially
Organic growth . d d
P a considere
—”“\l c
c” ,r’\l o]
\Vg Lo
—
c |
= 9% CAGR o
™ <
2017 I el 2022




Incremental growth projects sVmrise
Potentials and timing y @

First Sales

New Cosmetic Ingredient Plant 2015 2018
Expansion Menthol NA AM 2016 2019
New Site Food Ingredients NA Diana/FLA 2016 2018
Production Line Food Protection EAME/NA Diana/FLA 2016 2018
New Plant Encapsulation EAME FRA 2017 2019
New Plant Encapsulation EAME/NA FLA 2015 2018
New Site in China AP FLA/FRA 2016 2019
Expanded Fragrance Ingredients Capabilities NA FRA/AM 2016 2018
New Sites Pet Food AP/SA Diana 2018 2020
Oxo Plant NA Cl 2018 2021



External growth symrise @

Acquisitions remain a solid component of our growth strategy

/ Organic growth \ /External growth\ —
\ /\ / The contribution from
External growth BN acquisitions has been reduced
1-3% ~_7 -
e ey to our planned, medium-term goals
Incremental growth ",a (from 3_4 0/ t 1_3 (V
2-30% 0 10 0).
Organic growth .
4-5% Current prices are
often no longer affordable, but
o certain areas are part of our
1 c acquisition rationale.
( ’,r’\ o
- L0
ﬂ:
c |
< 9% CAGR o
™ <
2017 I hll 2022




External growth
Acquisition rationale

Flavor/Nutrition

Innovative
technologies for
natural

and declaration

friendly solutions Targeted

external
growth
Biotech

New platform, which
complement current
capabilities and
support further growth

Cosmetic
Ingredients

Technologies,
which support
existing portfolio

Chemistry

Selected products with

. complementary fit

to our current range
(sustainable, green
chemistry

symrise &%

Symrise had always a
disciplined and very
focused approach
towards acquisitions

Recently Symrise

has stayed away from
acquisitions, because
prices seemed too high

Nevertheless
acquisitions will
remain key element
for further growth




Tying it all together .
The target is ambitious, but achievable Symrise @

/ Organic growth \ /External growth\
\ /\ / The measuring stick varies
External growth P2 within our business areas.
1-3% i External effects, such as growth

C -

Incremental growth

2-3%

Organic growth
4-5%

fluctuations are not considered.

Lo =
=
E 3
= <
2017 I hll 2022




Continuation of the successful path

symrise &%

Symrise 2008 Symrise 2015 Symrise 2022
€ 1.3 billion € 2.8 billion €4.0 - 4.5 billion

NUTRITION Organic growth

Focus on Fragrance, Flavor,

Aroma Molecules, Cosmetic
Ingredients, Diana
~ 30 %

~10 % Incremental growth ~40 %
outside of Flavor

and Fragrance

projects

Focus on Fragrance, Flavor,
Aroma Molecules, Cosmetic
Ingredients, Diana

outside of Flavor
and Fragrance

outside of Flavor
and Fragrance
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Growth beyond 2022 symrise @

Symrise has reached a leading position through transformative acquisitions and
incremental growth. The Process of transformation is the lever for further success

Industry 4.0
Holistically
connected
processes
and skills

No compromises: 100 % natural and fresh, custom and immediately available



Long-term, further shifts in portfolio Sym rise @

Significant growth contribution through shift into fast growing segments - will also lead
to higher profitability margins

f

~ 50 %

~40 %

outside of Flavor
and Fragrance

> 30 %

outside of Flavor
and Fragrance

outside of Flavor
and Fragrance




Strategic priorities
Major initiatives driving growth and profitability

Flavor

&

Fragrance

®

Nutrition

symrise

&

Care

Vanilla

Expand leadership position through
fully backward integrated and trace-
able products

Taste modulation

Global roll-out of sugar reduction
platform SymSweet®

Code of Nature

New Taste platform of natural
derived flavor materials
Encapsulation

Leverage new capacities

of Evoglass® and Evogran® esp. in
beverages globally

Fragrances

Increase capacities in Fragrance in-
gredients coming from Pinova.

Green Chemistry

Drive efficiency through technology
upgrade

Backward Integration in key
natural extracts e.g. Vetiver, Patchouli,
Ginger, White Lavender

Artificial Intelligence

Combine perfumers expertise with
digital tools to drive efficiency and
exploration of new fragrance creations

Natural Food Ingredients

Expand agro-based portfolio in functi-
onal nutrition. Leverage new producti-
on capacities.

Pet Food

Focus on Best-in-Class-Palatability.
Expand capacities in LA and AP
Probi:

Differentiation through strong innova-
tion pipeline. Networking of Symrise
competencies.

Aqua cultures:

New application, focus on palatability

Cosmetic Ingredients

Strong focus on active ingredients.
Commercialize healthy pipeline of
innovative substances.

Capacities and Technologies
Commercialize new capacities in
Charleston, SC with new portfolio of
natural derived raw materials such as
sugar cane

Backward integration

Further upgrade Amazon site in Brazil.
Increasing demand for natural
extracts.



Mid-term goals 2020 .
Remain valid / Confident to achieve Symris€ @

Financial goals Operative goals

Sales growth Share of sales Customer mix

5-7% p.a. > 50 % 1/3

(CAGR) in emerging markets global, regional, local

EBITDA margin Raw materials

Efficiency 19 % — 22 % 2/3

from backward integration

Portfoli 1/3 FLA, 1/3 FrRA Expansion of competences in Fully utilizing the competences of
ortfolio 1/3 others Consumer Health DIANA + PINOVA

Strategic raw materials Improvement
Sustainability 100 % -33 %*

from sustainable sources of our environmental footprint

*2010 to 2020 42



Updated goals 2025 .
: symrise
Reflects the execution of our successful strategy y @

Financial goals
Sales growth 5—-7 % pa (CAGR) 5-7 % pa (CAGR)

Sales in Emerging markets > 50 % > 50 %
Customer mix 1/3 global, regional, local 1/3 global, regional, local

EBITDA margin 19-22% 20 — 23 % due to more favorable product mix

CAPEX 6 % 4 -5 9% by 2022 most of the major invests completed
Dividend 30-50% 30 — 50 % planned to be continued

Sustainability goal

33 % —> 50 %*

S improvement of footprint improvement of footprint

*Science based target (SBT) 2016-2025 43



Our strategy has proven to be successful SVMrise
and remains the basis for our long-term growth y @

Long-term goals for 2025 7 ewcacr o —_
in € billion \ 7 On track to reach our mid-term
- goals and prepared to realize our
R - long-term goals
v 7
-
( 12 % CAGR ) .a C
- o
- - 5 <
- To) o
N I
S ' To)
; : -
2 ™ < LO
2009 IEM 2017 KAl 2022 Rl 2025




Our vision becomes reality :
: symrise @
We have created a new role model for the industry y




.

Financials

IN more detail

Olaf Klinger, CFO




Updated goals 2025 .
: symrise
Reflects the execution of our successful strategy y @

Financial goals
Sales growth 5—-7 % pa (CAGR) 5-7 % pa (CAGR)

Sales in Emerging markets > 50 % > 50 %
Customer mix 1/3 global, regional, local 1/3 global, regional, local

EBITDA margin 19-22% 20 — 23 % due to more favorable product mix

CAPEX 6 % 4 -5 9% by 2022 most of the major invests completed
Dividend 30-50% 30 — 50 % planned to be continued

Sustainability goal

33 % —> 50 %*

S improvement of footprint improvement of footprint

*Science based target (SBT) 2016-2025 a7



Working Capital ambition

A clear focus

symrise &%

WoC absolute & as % of Sales

@ Inventories @ Trade Receivables @ Trade Payables

1.033
758 954

692
539
517
302 322 421 462 528 557
348 369 485 531 680 752

l 133 W-151 I 214 I -235 I254

20}2 2013 2014 2015 2Q16 2017

: 34.5%
29800 32.9%
29.5%

29.3% 29.1%

Net WoC

-276 ?

2018

Drivers

2016

. Pinova Acquisition

. Further Backward Integration Longer Supply
Chain

2017

. Cobell & Nutraceutix Acquisition

. Strong price increase of some natural raw
materials (Vanilla, Citrus, Garlic etc.)

- Strong volume growth in Flavors

. Extension of Payment Terms

2018

- Raw material crisis (Citral and others) elevated
inventories (prices and volumes) mainly in S&C

- Pre-Stocking effect for new menthol facility

. Capacity Constraints resolved within Diana

. Time lag of Payment Term extensions

Opportunities

. Strict Working Capital Management with

regard to payment terms

- Limited Factoring applied within Symrise
- Streamlining of recipes and inventory

across sites (i.e. IBM Watson)

- Disappearance of Menthol-related

pre-stocking

. Tight management of overdue payments

Ambition

30-32 %
2025

as % of sales




Business Free Cash Flow .
Introduced as a new internal KPI for 2018 Symrise @

BFCF as % of Sales EBITDA Growth above topline
16.4% growth = profitable growth

Working Capital Growth below
topline growth

o CAPEX according to guidance:
6% until 2020 / 4 —5% until 2022

2012 20.13 2014 2015 2016 2017 2018 E
Ambition
Definition of BFCF: EBITDA .
. CAPEX Steady improvement of BFCF
-1+ Change in Working Capital as % of sales until 2025
= Business Free Cash Flow




Amortization from business combinations :
: : symrise @
Major effects are fading out y

® Diana @ Other M&A @ 2003 Merger Main drivers

Merger of Haarmann & Reimer and
Dragoco in 2003: Recipes

Acquisition of Diana in 2014:
Brands, customer base and recipes

Status

Further EPS support expected over
time

2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030 2031 2032 2033

* only M&A related amortization (without software or internally generated intangible assets) 50



Pensions :
. symrise @
Obligations are fully under control y

Pensions (in Mio. Euro) —
90 % (5%) of pensions are in Germany (USA)
H&R and Dragoco pension systems were closed in
2003, the US pension systems were closed in 2003/2012

2012 2013 2014 2015 2016 2017 —
In Germany participation in defined contribution

is mandatory since 2011

Interest rate in Germany in %

Status
Pension obligations are mainly influenced by changes in
3.9 oo

2012 2013 2014 2015 2016 2017




Tax Policy .
. mri
A Good Corporate Citizen Sy 5€ @

Effective Tax Rate (ETR) "
_ Our tax policy strives to ensure to

comply with local laws and international
regulations in all countries we operate in

Our Effective Tax Rate is
comparable with other German based

<30 9% ~28 9 26—=28 % Multinationals

Our tax policy is not to be seen as
Target Mid-term aggressive and risky

2012-2020 2018 2020/2025 - " .
However, ambition to further improve our

tax rate, wherever possible, remains




Solid Financing Structure .
Clear focus on Investment Grade symrise @

Maturity Profile as of December 31, 2018 Net debt / EBITDA

Net debt + pension provisions/EBITDA ratio Net debt/EBITDA ratio

600 3,5
3,0 -
400 25

. —

200 I I 15 Pinova
: Diana Step changes
0 . 0 - -

2019 2020 2021 2022 2023 2024 2025 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

@ US Private Placement 2010 @ Bond 2014 ® Promissory Loan Notes 2015

® EIB 2013 Revolver 2015 Convertible 2017 Ambition

. Long term target of 2.0 to 2.5x

(Net debt including pensions to EBITDA)
- Unchanged since IPO
. Top priority: Remain an Investment Grade Profile

- Well balanced maturity profile
- Refinancing of 500m Eurobond in 2019




Rising share price and dividends :
L . _ symrise @
Attractive dividends and continuing value generation y

Dividends 2007 — 2017 per share in € cents —
mee Symrise share
&2 o5 70 75 80 85 88
_ 0 %0 %0 60_ beats German DAX and

Earnings 2007 — 2017 per share in € cents MDAX

0g2 o076 o71 113 124 133 145 1.69 1.90 2.05 2 . 08 _

2018 Performance

Share price 2007 — 2018 Symrise Symrise -10 %,

DAX -18 %,

320 MDAX -18 %
220
120 RN Ambition 30-50 %
payout ratio and steady
20

increase in absolute
2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

dividend per share




Updated goals 2025 .
: symrise
Reflects the execution of our successful strategy y @

Financial goals
Sales growth 5—-7 % pa (CAGR) 5-7 % pa (CAGR)

Sales in Emerging markets > 50 % > 50 %
Customer mix 1/3 global, regional, local 1/3 global, regional, local

EBITDA margin 19-22% 20 — 23 % due to more favorable product mix

CAPEX 6 % 4 -5 9% by 2022 most of the major invests completed
Dividend 30-50% 30 — 50 % planned to be continued

Sustainability goal

33 % —> 50 %*

S improvement of footprint improvement of footprint

*Science based target (SBT) 2016-2025 55



Summary
We are well prepared for the future

symrise &%

Proven strategy with strong growth dynamics

Targeting mega trends and changing business environment
Industry leading backward integration with focus on naturals and
sustainability

Differentiated portfolio supported by innovative technologies

Focused capital allocation into profitable growth and supporting
acquisitions

Ambitious long-term objectives 2025 with increased profitability guidance
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