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At a Glance




Close To The End Customer :
70-80 Interactions Per Day SyMmrise @
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Industry

Special Characteristics Of The F&F Industry Symrise @

Industry tied to population growth and increasing
disposable income; little dependence on cyclical, economic
trends.

“Sweet spot” in value chain: only a small fraction of product
costs (1-5%), but key buying criteria for consumers.

Local footprint needed to meet local tastes & preferences.

High number of input factors (>10,000 raw materials).

Tailor-made products with generally small volumes and
decreasing product life cycles.

Increasing regulatory requirements.

Sustainability and supply chain management, key
considerations for clients.

High market concentration, top 4 players with 60%.

Core list system favourable for Tier 1 suppliers.

Limited scope for price increases but at the same time
moderate price pressure.

High barriers to entry.

Short-term visibility.




Symrise AG ;
A Leader in Global Flavors & Fragrances Symrise @

1st 2003 70 10,000

to produce nature-identical merger of Haarman & production sites raw materials
vanillin in 1874 Reimer and Dragoco

~9,000 €2.9bn 6,000 2735%

employees sales in 2016 global, regional total shareholder return
and local clients since IPO in 2006*

*As of December 31, 2016. 5



Organizational Structure ;
A Highly Diversified Business symrise QY

Segment Scent & Care Flavor Nutrition

459 35% 20%

total sales (2016) total sales (2016) total sales (2016)

Application Fine Fragrance Actives Special F&F Beverages Food
area Beauty Care Product Protection Ingredients Savory Pet Food
Home Care Botanicals & Colors Menthols & Sweet Aqua
Oral Care Sun Protection Coolants Probi
Functionals Terpene Ingredients




Global Footprint :
Historically Strong Presence in Emerging Markets Symrise @

Sales by region
2016

North X"
‘ .
America “':) AS;a/
€732m P acCltic
+28% yoy ¥t €623m

/:‘:‘ +9% yoy

g,ﬂ AR
EAME \\ﬁ:-. N

€1,198m .
Latin ' +6% yoy
America v ‘
€350m

+7% yoy
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Financial Highlights ;
Strong Performance in 2016 SymriSe @

Sales EBITDA* I:I
€2 9b €625m
] n s22¢| Operating
+9 % Net Income* eeel Cash Flow

at reporting

currency €266m €339m

+8% .
organic EBITDA* Margin EPS*

growth

gl 21.5% €2.05 €0.85

dividend

*Normalized for acquisition and integration expenses for the Pinova Group. 8



Track Record Since IPO .
Sustainable Growth At High Profitability Levels Symris€ @

EBITDA
Margin 21.N/\ 21.9%*  22.0%  215%*
19.9% 211%  20.0% 20.4%

in % 19.5%

18.0%

+9.6%

CAGR
2007-16

Sales

inmé€ 1,320 1,362 2,903

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

EPSin € 0.82 0.76 0.71 1.13 1.24 1.33 1.46 1.69* 1.90 2.05*

DPSin € 0.50 0.50 0.50 0.60 0.62 0.65 0.70 0.75 0.80 0.85

*Normalized for acquisition and integration expenses. 9



Guidance ;
Financial Targets Unchanged Symrise @

2017 2012- 2020

Substantially outperform 5 _ 7 %

the relevant market*
Sales growth Sales (CAGR)

~20% 19-22%

EBITDA margin EBITDA margin

*Which is expected to grow at a rate of above 3 % per year. 10
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Delivering on
Strategy 2020




Overview

Proven Three Pillar Strategy Since 2009

Growth

Efficiency

symrise %

Portfolio

Sustainability
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Growth

Supported By Global Megatrends symrise QY

S L°

Digital age

Urbanization

Economic shifts

Middle class boom
200

Demographc

2/3 live i |n cities Change

e NI O~ i R

g v e S

Climate change

IO i el ) WL A PT

Millennials: 1/4 of

+ I TR N L T

2°C limit
s

world populatlon today
Agmg populatlon =

2050 2x as many 60+

90% of digital data
~created i in last 2 2 years
2030: Cloud no more

deV|ces

Sources: United Nations/ Brookings Institute/ Nielsen/ IBM.
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Emerging Markets ;
LatAm And Asia/Pacific Driving Global F&F Demand >ymrise @

Market growth Selected international markets Share of Group sales
CAGR 2015-2020 Symrise presence since In 2016 (in %)
Nigeria
8.5% Columbia 2014 ... »
1999 L Iran
Thailand .= . 2016
1986 . _ ;/(;(e;’;n am 5 Mature
China . g;'f markets
1982 .

Argentina

. 1985 Emerging 43
Brazil markets

1956 +° Indonesia

AT 0/
,:"Mexico >50 0

i 1943

(]
(&S]
c
@
—
()]
@®©
—
LL

; emerging markets
LatAm APAC sales by 2020

Source: IAL. 14
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Efficiency .
Continuously Improving Our Cost Base Symrise @

Increasing automatization of Strengthening cooperation Flavor Business
fragrance compounding facilities* of perfumers worldwide Transformation Group
‘ & = N VE N fiﬁ__ ; & 2 = kit . :
‘ ‘ ////
\ /

[

y, ¥ <
) FAN" o

*Already at 90% in Holzminden (based on dosages and production quantities). 15



C Divisional Networki .
ross-Divisional Networking :
Connecting Our Three Segments Symrise @

Same consumers, often same customers,
often same end products

- Flavor
imllar technology platforms Scent & Care

Often similar molecules/extracts

Regulation

Nutrition

16



Portfolio

clefn]s

A Key Differentiator To Competitors

symrise &%

Traditional F&F:
Sharpening our Portfolio

Expanding fruit and vegetable
extract portfolio

Acquisitions into cranberries and
mushrooms in 2016

Oral Care

Expansion into renewable fragrance &
sensory ingredients with acquisition of
Renessenz

UV filters

\\ ’;
xx
Beverages

Savory %

Cosmetic
% actives
Probiotics
4@ Aqua

Sweet

Food E

Fragrance &
Sensory @
Ingredients

<D

Beauty
Care

A

Oral Home
Care Care

Fine
Fragrances

Beyond F&F: “Thinking
Outside the Box”

Legacy business

UV filters and cosmetic actives
Entering probiotics

via Probi and acquisition of Nutraceutix
Pet food

A highly attractive market

17



Raw Material Portfoli anEn
aw Material Portfolio .
Backward Integration in Key Resources symrise @

-
—
-

42% material
cost quota

>10,000
raw materials

Vanilla Citrus

70% naturals

30% from backward

Pine Tree . i
Integration

18






Sales FY 2016
Strong Organic Growth Across All Segments

symrise %

Group

+8.09
+7.9% 8.0%
207
206
2015 Organic growth Portfolio

Scent & Care 208 +19.4 %

Flavor

Nutrition

-4.3%
-112

FX 2016
1,311 +22.1%
1,016 +3.6 %

576 +5.1%

20



EBITDAFY 2016

Particularly Strong Profitability in Flavor & Nutrition

symrise %

Scent & Care Flavor
In €ém (margin in % of sales)
21.5% 18.2% 19.7% 22.3% 23.0%
258 234
239
m m B

2015 2016 2016 N 2015 2016

+11.5 % +6.8 %

Margin reflects acquisition of the Pinova Group. Good portfolio mix contributes to
profitability.

Nutrition

22.3% 23.2%
134

122

2015 2016

+9.6 %

Strong focus on profitable Pet Food business
unit pays off.

N= Normalized for acquisition and integration expenses for Pinova Group.

21



Group Q1 2017 .
A Good Start Into 2017 Symrise @

SEES EBITDA & EBIT
In€m In€m

Q1 2016 Q12016 N Q1 2017 Change

39 -16 10 EBITDA 153.7 158.5 165.5 4.4%
ot 0, 2 1% +1.3% EBITDA-Margin 21.0% 21.7% 21.6%

' EBIT 108.0 112.7 117.3 4.0%
EBIT-Margin 14.8% 15.4% 15.3%

765.2

Good organic growth Positive sales dynamics coming from LatAm and
EAME.

Profitability remains at high levels EBITDA margin of 21.6% benefited
Q12016 Organic Portfolio FX Q12017 from a one-time gain of € 4.7m related to the sale of Pinova Inc.

N= Normalized for acquisition and integration expenses for Pinova Group. 22
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Wrap-up




Investment Case
“Sweet Spot” in The Value Chain

symrise &%

Resilient business model
Attractive niche industry geared towards
defensive end-consumer markets

1

Strongly balanced portfolio
Across businesses, regions and
customer groups

Above market growth
At high profitability levels

A

O

Cross-divisional networking
And research engine across all three segments

Beyond traditional F&F
Expansion into adjacent areas like
pet food or probiotics

24



Contact
Investor Relations

symrise %

Financial Calendar

August 9, 2017
H1 Results 2017

November 8, 2017
Q3 Results 2017

Contact

Miuhlenfeldstrale 1
37603 Holzminden (Germany)
ir@symrise.com

Tobias Erfurth
tobias.erfurth@symrise.com

Annika Stern Christian Haverkamp
annika.stern@symrise.com christian.haverkamp@symrise.com

Disclaimer: This document contains forward-looking statements, which are based on the current estimates and assumptions by the corporate management of Symrise AG.
Forward-looking statements are characterized by the use of words such as expect, intend, plan, predict, assume, believe, estimate, anticipate and similar formulations. Such
statements are not to be understood as in any way guaranteeing that those expectations will turn out to be accurate. Future performance and the results actually achieved by
Symrise AG and its affiliated companies depend on a number of risks and uncertainties and may therefore differ materially from the forward-looking statements. Many of these
factors are outside Symrise’s control and cannot be accurately estimated in advance, such as the future economic environment and the actions of competitors and others involved
in the marketplace. Symrise neither plans nor undertakes to update any forward-looking statements.
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